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Grecotel develops dynamically in the Greek Region

N. Daskalantonakis-Grecotel Group, the pioneer and leader in Greek tourism,
continuously expands its hotel upgrade program, enhancing the quality and luxury
hospitality infrastructure of the Greek region, namely in Crete, Corfu, Rhodes,
Chalkidiki and the Peloponnese.
The Group recently completed 62 million euros worth of radical renovations and
extensions to luxurious hotel complexes such as Corfu Imperial and Lux.Me Daphnila
Bay in Corfu, Pella Beach in Chalkidiki, Casa Marron (ex Lakopetra Beach) in Achaia,
Lux.Me White Palace in Rethymno and Lux .Me Rhodos in Rhodes - launching new
hotel products with great success.
As part of a wide-ranging upgrade program for the Group's complexes, a large-scale
renovation project will be implemented at Riviera Olympia & Aqua Park, an
investment that meets the high demands of its clientele as well as the rapidly evolving
standards of luxury tourism and sustainable development.
The renovated "third generation" hotel complexes of the of the Group are inspired by
modern trends, drawing inspiration from local architecture and color while
overlooking beachfront spots. Their design highlights the multi-dimensional character
of the Group's highly aesthetic complexes.

Riviera Olympia & Aqua Park
The award-winning first mega resort of Greece, the Riviera Olympia & Aqua Park,
which overlooks the west of the Peloponnese on an area of 1,900 acres, is
continuously renewed offering the ultimate vacation experience and meeting everchanging market trends. The total cost of the creation and upgrading of the Riviera
Olympia & Aqua Park in Killini, celebrating 15 years of operation, reaches € 103 million.
The upgrade program concerns the creation of high-class accommodation, building 5
new thematic restaurants and providing new experiences across 4.400 sq.m.
swimming pools and the 2 km sandy beach. The 4 hotels that make up the complex
have 33 luxurious villas with pools, 26 suites, 417 luxury rooms and 167 bungalows.
Based on the components that establish it as the most emblematic seaside destination
for adults and kids, the Riviera Olympia & Aqua Park is particularly impressive this
year, launching unique concepts that perfectly combine modern well-being trends
with Greek soul. Here the Greek chic element dominates and results in brand new
restaurants, stunning villas in the Ionian Sea, impressive lounges and an enthusiastic
pool or beach experience.
Particularly, the Riviera Olympia & Aqua Park features a total of 643 rooms (1,623
beds), 23 restaurants (out of which 5 are brand new this year), state-of-the-art 4,500
sq.m. Spa and Thalassotherapy Center (Elixir Thalassotherapy Center), a state-of-theart Conference Center with a capacity of 1,800 people, while the unique product is
enriched with a 20,000 m² Aqua Park, located within 40,000 m² of recreational area.
Referring to the investment program of the Group's ongoing upgrades and specifically
in that of Riviera Olympia & Aqua Park, Managing Director mrs. Mari Daskalantonakis
noted that: "We are constantly and methodically implementing our strategy for
continuous upgrading of the Group's units such as Riviera Olympia & Aqua Park, one
of the most beautiful natural resorts in the Mediterranean, and the support of the
luxurious hospitality infrastructure in the Greek region, being also the flagship of the
country's tourism. "
She also emphasized that: "The increased demands of our high-level clientele impose
bold investments, which must preserve the style, the founding values and stockpiling
of the Group. At the same time, we provide value for money services focusing on the
Greek family that seeks unique experiences for their holidays. Our constant goal is to
combine the luxurious experience with the authenticity and sustainable development
of a destination. "

